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LatAm Autos has successfully raised AUD$18 million through the 
issue of 60.0 million shares at the Offer Price of $0.30 per Share 
and you, as an investor, have the opportunity to purchase the script 
close to the listing price from Wednesday 17th December 2014. 
 
Mr. Jorge Mejia Ribadeneira, the company CEO and Mr. Tim 
Handley, the company Executive Chairman, outlined the 
fundamentals that make the company so attractive and successful.   
 
LatAm Autos is a leading dedicated online auto classifieds 
and content delivery platform with operations in 6 countries across 
Latin America. The market encompasses a total population of 222 
million and the businesses are positioned as early movers in the 
online auto classifieds industry that are forecast to bring strong 
financial success.   
 
Mr. Ribadeneira suggests “The funds raised have put us in a strong 
fundamental position that will accelerate the growth of the LatAm 
Autos business through funding marketing and operational based 
initiatives, as well as acquisition and integration initiatives.”   
 
Increasing car ownership levels in the region underpin the demand 
that LatAm Autos is aiming to capitalise upon. The trend represents 
itself in terms of a shift away from traditional print media sources to 
online channels within the auto classifieds advertising sector. Mr. 
Ribadeneira explains, “This change is typical in Western markets 
and is as high as 50% in certain markets. We have even seen the 
trend emulated in Brazil.”   
 
“Importantly though the company philosophy incorporates a 
strategy that takes into account the developing nature of the Latin 
American client base. Armed with a cash balance of $13.8 million 
moving forward the company plans to spend a significant proportion 
of the budget on offline platforms to capture the type of customer 
as yet unfamiliar with the web,” Mr Handley explains and further 
states “In Mexico, the most advanced of the Latin American 
markets we are operating in, the online component is only 9 per 
cent, compared to around 50 per cent in ¬Australia. This will deliver 
us future growth as well as ensuring strong short term cash 
flows.”   
 
The funds will be used to finalise the acquisition of 



demotores.com.mx, a leading automotive classifieds company in 
Mexico; and to provide working capital for its remaining businesses 
in Argentina, Peru, Ecuador, Panama and Bolivia.   
 
The business model is regionally oriented but tailored and 
customised to each market, and is designed to achieve traffic and 
growth in listing numbers so as to build a dominant, profitable and 
sustainable platform.    
 
Mr. Ribadeneira states “Moving forward we will streamline and 
integrate the portfolio businesses to generate organisational, 
marketing and back-end technology synergies through centralised 
management across the group.”   
 
The company approach is both pragmatic and economically astute 
and takes into account of the state of the competition and each 
market, “The migration of customers from offline to online remains 
in its infancy in Latin America. Brazil is already quite advanced and 
competition is strong, so it makes sense for us to develop market 
share in less mature markets.” Mr Handley explained.   
 
The LatAm Markets possess attractive growth characteristics, a 
combined population of 222 million (2013); a historical average 
GDP per capita growth of 6.0% per annum since 2000, a forecast 
average GDP per capita growth of 4.0% per annum to 2019; a total 
new and used of passenger cars growing at a 7.5% compound 
annual growth rate since 2000; aggregate sales of new passenger 
cars three times greater than Australia since 2005.   
 
Mr Handley explained “We are looking to take advantage of current 
global trends that has seen dramatic movements away from print 
media to web based advertising models. We are experienced in this 
new area and possess a proven model that we will integrate to the 
exciting emerging markets. We have a first class network and the 
infrastructure to match that will allow us to take advantage of the 
huge potential.”   
 
There is a strong board and executive management team 
possessing over 40 years’ combined experience establishing, 
operating, growing and monetising online classifieds and media 
businesses in various markets around the world that importantly 
includes a strong track record of success within Latin America. The 
board includes AFL chairman Michael Fitzpatrick, co-founder or 
freelancer.com Simon Clausen and BHP Billiton Community Trust 
¬chairman Colin Galbraith.   
 
The founders will not be selling down any of their shares in the IPO 



and have entered escrow arrangements.   
 
Mr Handley summarised “This is an exciting time for LatAm Autos. 
We are targeting markets with attractive growth profiles and have 
the right suite of businesses and a dedicated management team to 
become the dominant regional platform in online auto classifieds 
within Latin America.”   
 
Investors can make a comparison with iCar Asia Limited and its 
market capitalisation of $210 million when assessing the stock. On 
a side by side comparison, Latam Autos has more revenues, 
indicating a more mature market as well as higher GDP per capita 
and internet penetration characteristics. 
	  	  


